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About Me

My mom still calls me motor-mouth. 

I come from a long line of teachers.

I drink a lot of coffee. 

I love you guys! 



Today

Vocabulary Quiz

What GA Doesn’t Come With (By Default)

Finding The Easy Stuff

Secret Tools of GA Unicorns



Vocabulary Quiz



Google Analytics Speak: Managing Your Account

Accounts
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Filters

Goals



Google Analytics Speak: Managing Your Account

Accounts

Properties

Views

Settings

Filters

Goals

The largest bucket of permissions. An account can have control over multiple properties. 



Google Analytics Speak: Managing Your Account

Accounts

Properties

Views

Settings

Filters

Goals

The website, app, or other thing that you’re tracking and controlling. This is the level your you 
get your code snippet and “ID”.



Google Analytics Speak: Managing Your Account

Accounts

Properties

Views

Settings

Filters

Goals

The place where you can have various “manipulations” of the data. It’s where you filter out 
spam and internal traffic. You might give some users permissions to see just certain sections of 
your site. 



Google Analytics Speak: Managing Your Account

Accounts

Properties

Views

Settings

Filters

Goals

Accounts, Properties, and Views all have settings that can allow you to change and manipulate 
data. 



Google Analytics Speak: Managing Your Account

Accounts

Properties

Views

Settings

Filters

Goals

Filters allow you to change the data that appears in a view. 



Google Analytics Speak: Managing Your Account

Accounts

Properties

Views

Settings

Filters

Goals

Google Analytics allows you to define the most important things that happen in your website.  



BREAK
What concepts do you want to look at more closely?

Accounts

Properties

Views

Settings

Filters

Goals
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Google Analytics Speak: End-user Behaviors

Session

User

Pageview

Hit

Event

Transaction

Bounce

Everything the user engages in from the point where they enter your site, to the point that they 
leave it. 



Google Analytics Speak: End-user Behaviors

Session

User

Pageview

Hit

Event

Transaction

Bounce

An individual who comes to the site for one or more sessions (provided they a) never clear their 
cookies; and b) aren’t device-hopping). 



Google Analytics Speak: End-user Behaviors

Session

User

Pageview

Hit

Event

Transaction

Bounce

A specific, built-in Google Analytics hit that occurs when a user sends a request to load a single 
HTML page. 



Google Analytics Speak: End-user Behaviors

Session

User

Pageview

Hit

Event

Transaction

Bounce

A tool within Google Analytics that allows you to send customized information about data that 
may or may not be a pageview. Requires some “script-y” knowledge. 



Google Analytics Speak: End-user Behaviors

Session

User

Pageview

Hit

Event

Transaction

Bounce

A way to track revenue in Google Analytics through their eCommerce module. Also requires 
“Script-y” knowledge. 



Google Analytics Speak: End-user Behaviors

Session

User

Pageview

Hit

Event

Transaction

Bounce

All pageviews, events, transactions, and other interactions combined that send data to Google 
Analytics. In the free version, you have a limit of 10,000,000 a month. 



Google Analytics Speak: End-user Behaviors

Session

User

Pageview

Hit

Event

Transaction

Bounce

A single-hit visit. The user goes to the page, but does nothing else of interest.  



BREAK
What do you want to look at more closely?

Session

User
Pageview

Hit Event

Transaction

Bounce
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Google Analytics Speak: How Users Get to Your Site

Source

Medium

UTM

Referral

Default Channel Grouping

Large, high-level buckets that identify where your traffic is coming from.  You can customize, edit 
and add channels. 



Google Analytics Speak: How Users Get to Your Site

Source

Medium

UTM

Referral

Default Channel Grouping

Another large, high-level bucket that identifies where your traffic comes from. You can “make 
up” mediums on the fly. 



Google Analytics Speak: How Users Get to Your Site

Source

Medium

UTM

Referral

Default Channel Grouping

The basic origin of your traffic. It is usually paired with “medium”. It’s the granular information 
within the medium. 



Google Analytics Speak: How Users Get to Your Site

Source

Medium

UTM

Referral

Default Channel Grouping

The site that sends the traffic to your website. It’s almost always the same as source. 



Google Analytics Speak: How Users Get to Your Site

Source

Medium

UTM

Referral

Default Channel Grouping

A URL tagging structure you can use to tell GA the source and medium of traffic, if you don’t 
want it to use the default.



BREAK
What do you want to look at more closely?

Source

Medium

UTM

Referral

Default Channel Grouping



What Can I do RIGHT NOW! 



In the Data: Easy to Find

Did they come back?*

Did they do a lot of stuff? 

What pages did they look at? 

Where did they come from? 

How many came? 



What You’re Not Going to Get (By Default)

Scroll Tracking

Video Views/Watches

Lots of other things

Revenue

Interactive Clicks on a Page



Secret Easy Tools of GA Experts

Custom Reports – Flat Tables

Secondary Dimensions

Advanced Segments

Annotations

Advanced Searches

REGULAR EXPRESSIONS!!!



Taking it to the Next Level? (Topics I didn’t cover)

Event Tracking

Custom Dimensions & Metrics

eCommerce Tracking

Cross Domain Tracking

AdWords Linking

Google Tag Manager

Channel Customization

Attribution Modeling



Resources

• LunaMetrics Guide to Regular Expressions
• LunaMetrics Blog
• Simo Avaha’s Blog
•OptimizeSmart Blog
•Google Analytics Academy
•Digital Analytics Association
•Measure Slack
•Avinash Kaushik



QUESTIONS?
Ask me anything, I mean it. If I don’t know the answer now, I’ll look it up. 


